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FDA Hearings on Social Media

November 12 & 13, 2009
• 69 speakers

• 12 panelists

• 2 days

“What's happening is these new media are
emerging at an increasingly rapid rate, and are
being regulated by an agency that moves very
slowly. In essence, you have a regulatory
communication crisis developing.”

-- Mark Senak, Fleishman-Hillard



Healthcare Leaders Need to Know

“The fact that we’re here at a two-day
public hearing is proof of the recognition
that industry should be engaged.”

-- Mark Gaydos, Sanofi-Aventis

Let’s engage!


